
UNIVERSITY STUDIES 
FAMILY AND CONSUMER SCIENCES 

(FASHION MERCHANDISING AND DESIGN) 
 

FRESHMAN YEAR 
Fall Semester   Credit   Spring Semester   Credit 
 
UNST 130 Analytical Reasoning      3   FCS 181 Social         3 
SPCH 250 Speech Fundamentals     3   Psychological Aspects      3 
UNST 120 Contemporary World1    3   Of Dress 
FCS 101 Introduction to Family &    1   UNST 110 Critical Writing1         3 
Consumer Sciences1      UNST 140 African American  
MATH 111 College Algebra & Trigonometry  4   Experience1 
HPED 200 Personal Health      2   FCS 183 Textiles       3 
       16   MATH 112 Calculus for Non-Majors       4 
                  16 
        

SOPHOMORE YEAR 
Fall Semester   Credit   Spring Semester   Credit 
 
ART 100 Drawing and Composition      3   UNST Cluster Theme Elective2            3 
UNST Cluster Theme Elective2       3   UNST Cluster Theme Elective2           3 
UNST Cluster Theme Elective2       3   MATH 224 Intro to Prob & Stat  
FCS 281 Apparel Construction and Eval      3    Or 
FCS 280 Introduction to Fashion Merch      3   SOCI 203 Social Statistics I              3 
       15   SOCI 300 Topics in Cultural Anthropology 
        Or 
       SOCI 200 Intro to Anthropology               3 
       ART 226 Design I           3 
                 15 

JUNIOR YEAR 
Fall Semester   Credit   Spring Semester   Credit 
 
BUAD 422 Management Concepts     3   FCS 310 Intro to Human Dev            3 
ACCT 203 Fund of Acct for Decision Mak     3   FCS 382 Creative Apparel Design I          3 
FCS 384 Historic Dev of Costume and Tex     3   (Flat Pattern) 
FCS 380 Visual Merchandising      3   FCS 483 Prin of Apparel Evaluation         3 
Elective        3   PSYC 320 General Psychology             3 
       15   FCS 486 Cooperative Train in Bus &       3 
          Industry I  
       Elective          3 
               18 

SENIOR YEAR 
Fall Semester   Credit   Spring Semester   Credit 
 
FCS 514 Integrative Approach  to FCS  3   FCS 482 Global Trends       3 
BUAD 425 Entrepreneurship       3   FCS 612(capstone) Applied Research Seminar3 3 
FCS 489 Creative Apparel Design II (Drap)      3   FCS 480 Comp. Assisted Design (CAD)         3  
FCS 487 Cooperative Training II          3   BUED 334 Microcomputer Usage in Bus.       3 
FCS 485 Fashion Marketing and Merch      3   Elective         3 
BUAD 430 Marketing Concepts       3           15 
       18 
       Total Credit Hours: 128 
1 UNST Foundation Course: Each student is required to complete 13 credits of freshman competency. 
2 UNST Cluster Theme Elective: Each student is required to select a cluster and take 12 hours within that 
cluster. 
3 Capstone Course (FCS 612): Each student is required to take a senior level course focused on 
interdisciplinary perspectives. 
4 Family and Consumer Sciences 514: Requires 50 volunteer hours. 
 
 


